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Tab.2 Definition of each variable in binary logistic regression on consumer purchase behavior
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Tab.3 Results of binary logistic regression on consumer purchase behavior in three cities
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Analysis on Regional Discrepancy of Consumer
Cognition about Quality and Safety and Its Purchase
Behavior towards Xinjiang Characteristic Agricultural Product

Liu Ruifeng
(College of Economics and Management, Henan Agricultural University, Zhengzhou 450046, China)

Abstract; In micro level, the research studied the consumer cognition, demand motivation and purchase be-
havior towards Xinjiang characteristic agricultural product in three different areas, which were based on 585 ques-
tionnaires of the consumer in Beijing, Zhengzhou and Shanghai. The results show that, firstly, consumer in three
areas has a higher cognitive to Xinjiang characteristic agricultural product however there is a discrepancy in different
species. Secondly, consumer in three areas has a higher evaluation on quality and safety as well as the price of Xin-
jiang characteristic agricultural product, and there is no obvious discrepancy. Thirdly, the demand motivation of
Xinjiang characteristic agricultural product in three areas is diversity, and the discrepancy is not obvious. Using lo-
gistic regression model to analyze consumer purchase behavior, a conclusion has been given that main influencing
factors of consumer behavior in three areas are different, and the regional discrepancy is existing in significant vari-
ables and levels.

Key words: regional characteristic agricultural product; quality and safety; cognition and purchase behavior;

regional discrepancy
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Spatial Distribution Pattern of the
Ratio of Commercial Standard Land Price of Cities in Hebei Province

Su Mengmeng , Ma Renhui , Zhang Congcong , Hu Yonglong
( College of Resource and Environment Science ,Hebei Normal University , Shijiazhuang 050024 , China)

Abstract; Standard land price,as an important part of the urban land price system in China,is the basis of the
government regulating and controlling land market price , guiding and optimizing the allocation of land resources. Ac-
cording to the updating result of the commercial standard land price of the 115 cities in Hebei Province recently,
this paper calculates the ratio relation of the standard land, adds up and generalizes the general rules of the interior
structure change of the urban land price; Besides, based on the calculated change gradient or slope of the urban
standard land price level ,it reveals its spatial pattern and formation mechanism. Research shows that different loca-
tion , different economic development levels and different aggregation degree will affect the structure ratio relation of
the land price. Overall , from the land change slope of the center of the city to the peripheral land , the province could
be divided into three areas: steep,medium and slow.

Key words: commercial land; standard land price; structural ratio; Hebei Province



