$F30H F3H MR 5 I & Vol.30 No.3
20114 6 A AREAL RESEARCH AND DEVELOPMENT Jun. 2011

BT 507 A
M B 2 K S BT R

J L
(2N RE T RIS BB, 22 M 730020)

P AT SRR AR P E (2002 3 TR B A), R EME T 19972007 419 K B 4 B R E
RakHEEFHBRZFAERIT S HE KRG THRER L T/, BAAp e, ArRdit: (1)R4AeERE AR
B F I ZFIERGTRE LI, R ERATHRET S, ERB ARBEE R LF RO TRET R, (2)% %
B BB Rk o 3t A F Ak B 38 K T kAR KB MR R A ak b AR A B4k k| 38 A A R Bk | A B AR T
b FEHIR Sk B H e Ao R AR e, (3) B AR KR NS SE B MR, 43 B FRAR O B MR 4

b ERAKERILER D, RERG,
*x #

HESES: F061 MRS A

UEAFR , B P it Ui LA HL 5 3 1) % e A A R ot R
L B Z BT T2 . 2006 4 [# 4 i iz
NBGK 13,94 fC NWK, Ee BARRGK 15.0% , [ Y iR U 7
P 6229.74 {250, e EAESEK 17. 9% , [E P ik i
TH 9% 5 GDP [192.94% , b FAFREK 1.89% ;2007 4F[H N
i AFGR 16. 10 /2 NI, He FARREK 15.5% , 6 Y ik
TEH PR RS 7770, 62 4200, He HAFEREK 24.7% , H N
FRIFIE 25 GDP A9 3. 11% , [t ARG K 5.94% , fEH
FFR i B 2 AR TR T SR AN S S LT,
] N BRI T B SR DR R S, R S N SRR
FEVHSRAN I P Sh 2 0% & R T R O, R,
VRS A ] P R AT B 0 R B K AT SR, A B
S R I R R, i L 7R 43 R4 LN AT ) 48 B Bl AR
FH AR BURE ) 52 35 T 5 78 1 A 0, [R) Bt B o0 B 38
HF 9 T B g i 1 2 2 () A
1 SCHERRE A

FE] 123 %oF it i 28 T 5 W) A 0F 9% = 00 | 1 )
FHi I T 0K P RIS A 7= A5 T ke A i el 1 48
GERm AT A ST . L TR SR IR B S AT K 2
6] 56 2 IR 5 /0 WL, Smeral F1 Egon 78 £3 F) FH il i 12
SR I i it T B 114 45 B R W TG T B i [R] 422 52 1)
SERH L R A H IR H 2002 48 B8 b )RR VE T
Xt Wb A GDP (¥ B RIRIHE STk 9. 6% |, T L 4% 51
BRHA 6%, Bicak, Altinary MR 455 A = HAE R, 1] 1

WS HER: 2009 -11 -05; {&EIHH]: 2010 -03 - 16
TEER N ESC (1979 - ), L, Hof B B0, i, 8N
HIKIRA T &R RIS TS, (E-mail ) wlzhou520@ 163. com,

B BANF R REE BRI R

NEHS: 1003-2363(2011)03-0079-05

JeFET I 3T £ B R B AR R TR T
1095903 LA (8515 1) 330 3 35 JC [tk I 4K 2% Jir ™= A= 1)
ZEPRRNA . Zhang J KR IS 9 A R R 2B —
53 R T % AL R R A DX sl W48
S AL PR e | 3BT TRV 2 £ &2 275 A
2R dI0) AT R

FE] P 2 i T 0 2 5 A B K O R 9T
SR TERL G VAR DSOS Hi N Tp e S R A 0 2 i U 0 9% 5
LV Z A1 3R V] Granger [RIALRS 56 46 40 — 3
ZI R O R o i 55 R R Il D O3 2 S 5 &
TEHGKC 4 B 1] )3 370 5090 ) A P M ) i [ O A A
(VAR) BRI =& ZRIMOCER  JF7E AL ] Granger
PRI SRS B0 e 6 38 1) TR KOG 3R, A5 1 3R 0 ) iy e 0 37
W5 2 P 2 A7 AR FUE 9 R R S R ghig
T ) 5 3 3 UK RO AR A L ) T T R
FE] AR AR R 30 | L BRI T 2 5 A RS K Z A Y
IR WL I S A R A AR R
0 ] PTG U L A\ B AR Ui 5 2R PR K Z IR R G R
5K T 0 1) D 1 2 0 o e 4l L R i 0 2% AR 22 O
AR Z A 0GR AT T HISE, A TR IR R T T
A GDP 28 = 7=\ 34 il 2 [ B B C R IR
RO 2 A 340 1% , GDP 3411 0. 79% , 58 = 7= i 3
I{EHE I 0. 85%

YEA SR, P4 22 35 30 A P = H A A
X3RRI 2 T I ] DA it i T 9 0T ] B 28 B R LA
7 AR R e R AT 1) 5 R e B LAY, R T,
AR IR [ 2002 4E45 A7 2, XF 1997—2007 48
) TRl 2 s R TR oA i 9 9 2 v 3 Tl [ R 4 i S LA
FRIT A A sE i AT 2 A FR AR T, LR 7 [ Y R



- 80 - AT 50T K

%30 &

TFE o S AT K Z I E R
2 WL
2.1 =G
7E BT E A B A 7E E 5K 2 SR i TR K P
D B iR 22 B M A 1 0 T, B ™ 5 TC B8 2 43 BT ik
T o0t ] B 28 5% S HE 4% T 48 % 52 M () s A T Y T
B AR50 I E (2002 AR FTTHA ™ 3 ) 4 1
A (A AR
50, W B AR R BT | 3 e Oy FR A AL AR A
AT A
Y =(-4) X, (1)
X =((-A)"1y, (2)
K A FoR HEHFE REUERE ;1 2R n WY B0 G X
Y 4y 5l 7R 4530 11 8 77 RN fe 28 B 1) A
(1 =A) ™" N EAG IR 3R (1) Ak (2) Esr T8
7 RN e 20 P B R IR R AR TR 8 ) i X B
BAE S Y R, R A A R A B
FEIEAE R BOERE , B0 rT LUORAS e 287 g o f Y BLE ™
I aE X
W HEAHFE R B | A 7= R e A
HhZ R A
N=(-A)X, (3)
X=0U-A)"1Y, (4)

AP A FOREL Y a,(j = 1.2, 0) BRI

BYXT £ B R Zai,-(j = 1,2, n) FoREHALj 77 i
RO HR R Z AT, BRI A R (1 - A) SEREHRRIITR
1 — AFRIR J BT T ™ S (E 3 i B o5 i) e B/
o, 20(3) Ak (4) s T B A S 88 in{E 2 5] 1)
2R, 20 (3) Ud A 4% 11 B i 1 48 £ 25 T L34 i {1 %
e LA B H

b9 I S e N i § B i R 3B =Y (3T o
X2 T B K TR R AR Y

P = AN/AGDP , (5)

s p AR IETHE PRI T 1K BTk 5 AN A3 f ik Ui
HRGI B AERT] GDP ¥ ; AGDP L3R GDP J &
17 W (KSR I3
2.2 MRBE

AW IE T BCE 09 v A5 % 5 U T g I R R
EPEIEUN K R 2 B0 1 TR 2 85—l o
55 =k (L  sc iz 5 5 A BRI A KRR
R b AEE TR O iR el 4 b AR Bl | B bl
PR FHAM AR 550k ) 55 9 7=l 381 T, # ik — =l &)
53,8 2002 4 42 x 42 T TR R TIHIFE A 15
F =9 x9 FITHA =R, A EEEER
ORI A B EASRIBRERE(T - A) ™ (1 - A) JFE A

IEHEAL |, FH 1997—2007 4E A3 £ J& B PR e 2% 52
HH B R X e A A i A Y, R S(2) 3
B 2 JE RE R 2 S G 5 30 ik 10 5
IR AR TR B g A i AX, 78 O HLE )™ 3
wh R AX WIERT, Rx(3) RIFm 2 EmREN
R D5 | B A F0 T I a5 M i ANRJE L H
IR 2 JE B PR VT 2 5 | 35 45 3 T T3 i 1 1 B LA
ARG A 3 5, BY AN/ AGDP K % & R
] PN BRI 20T [ R 28 T 25 3B T T2 PR 1 DT ko
2.3 EAXBE

AR F LT LA Wiz : (1) e FE A 52 0
) B AR 2L Je 55 Bl A 7= AN R AR, H 28 SR i U
TS S R AR R BRI By . (2) FREIDT AR
BT R AR A B SR, R AR AR T A
HINE BN, Bt 2 25 FEPR LR 55 | 20 A1 RIS iR e A 55
AL [ 05 4 AL 08 R R T R AT I H R HE R
Ui B AN AC A IR 55, i A HE SR G B . ARWE AR
PRI IR 2% AN A 3 o AR AT 4L 3R £ T R AR i
B, M HALHE A Wk 2 Ja R N R I 2, DR, A
FHE A= RIS o B P i it T 2 0 48 5 B
PRSI, WAZSUARBR IR BT A ] PR i D 2 0 el el iR A T4k 2R A T
Y SRRV 2 o AR B AR E J A R A
FRB A M [ AE 7 IR AR5 O R BRI
B JE T i 2 AH FHVEWE AT Al 5 H At = M ] 8 B2 AR Bx
R LA I 2 /0000 A A wCAs , R , AT Ak i
FEEY 55 2 MR A T S T, A AR U AR AT
W % A5 2R ™ i ) 0 3 T AR T B SR A B i) G 9 7 s I
AV R I ™= 5, BN IR o iRAT A R & ik
Ui 55 LA Vi 7™ i 28 5 TR 22 ) O 2R 22 ) 1) 52 o sk 2
FRATAH R &, M R R, BT TR
W, BRI AR R AT A i A — e A
M
2.4 HAEKRIERITEEA

1997—2007 4F[H]3K £ i B ] N i e 9 2% 52 i (BR i
Uik LASR 0 25 77 b 38 8 i i 25 >k U 1 b B e 1 H4F
%2008 ) , AE BRI FZ 0, 430 FH DL 1985 4F Sk FEAF 1
W2 R RIS B 55 CPT FILL 1985 4F HJy JEAE ) GDP
54K GDPI X3k & o R 1] R U0 76 2% =t B 10 #8011 HY
GDP A7 TALER, L) 2007 4R, Fi C Ferm I i R
SERRIY B, CF R 1985 AF ] LM i A T 2
WO €Y = C/( CPLy,/ CPly x 100) ; F GDP 4%
PRI 44 L GDP,H GDP ™ 7R LA 1985 47 Ry B4R
S2BR GDP W GDP* = GDP,ys x (GDPLyy,/GDPI g )
FH 2002 AEHA ™ e i i ll 1 35 e 22 3 L LA 1985
AR BEAF 14 45 AT i Ui Ml S O R T35 45 A1 04 i el 34
T ,1997—2007 4% R vl s A S iR 55 s ok U8 T 45
SRR ERIFSA TR KE) . CPL AT GDPI i $ 4 1 ok



553 1]

JAISCHN BTN BRI 20T 285 1 I A 3 s ik 5 - 81 -

T 44 2008)
3 IRER K H T

3.1 HEER

AR R 1997—2007 AR (R 3REE R A
P B BIR & e IR ] P i e 20 0t 3 R R R 4R T
Je BRI K B BTERR 6 = 1 ST iEkeR an &
1~3 FiR o X =7 A 17 Hh K A Bk an % 1
~2 Ft/R.

20 o H—l A— B=
a— BTl - B
15 -
A \
10 ; g
s A AR
£0a /w02 A pn
& o | N/ e 'frl vy 2? m__
1997 1%8’”' 1999 2000 2001 2

L ;
002 @F 2004 2005 2006 2007
-5

A

10 4y

-15
B 1 EEERENREEEX GDP R ==K mk
Fig.1 The contribution of the urban residents’

domestic tourism to GDP and the three products
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Fig.2 The contribution of the rural residents’

domestic tourism to GDP and the three products
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Fig.3 The contribution of the

domestic tourism to GDP and the three products
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Tab.1 The contribution of the rural and urban residents’ domestic tourism to various industries in the tertiary products
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Abstract; In recent years, with the promotion of tourism consuming and tourism industry in China, the culti-
vation of high-end tourism market and product have become one of the working key points to the Beijing tourism ad-
ministration. Highk-end tourism product has some features of high quality, individuality, high value-added and
high Ecological quality. The definition of high-end tourism product has been put out according to the newly pro-
gress. Based on the investigation of Beijing highk-end tourism development, the status quo and the problems have
been found out. Generally speaking, high-end tourism in Beijing has developed rapidly because of priority develop-
ment of high conference and exhibition, marketing way innovation, and environment optimization. But high-end
tourism product system of Beijing is not perfect, and its tourism market, industry and region cooperation need to de-
velop forward, and tourism policy environment need to be improved. So the countermeasures of Beijing high-end
tourism sustainable development have been put forward, which would provide the policy-making reference to tourism
administration and theory guiding to tourism enterprises.

Key words: high-end tourism; tourism product; Beijing City
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The Dynamic Impact of Tourism Consumption
on Economic Growth Based on the Input-Output Model

Zhou Wenli,

( College of Business Administration ,

Business University of Lanzhou, Lanzhou 730020, China)

Abstract: The paper, by using “Input-Output Table of China 2002” , measures the impact of tourism con-
sumption on economic growth and its evolution from 1997 to 2007, then put forward corresponding policy sugges-
tions. Study results are as follows: 1. The contribution of urban residents’ domestic tourism consumption to econom-
ic growth increases, while the contribution of rural residents’ decreases, the total contribution decreases. 2. Domes-
tic tourism of urban and rural residents exerts the largest contribution to tourism industry ,and then the hospitality
and catering industry, transportation ,storage and postal industry , finance and insurance industry , other service in-
dustry, real estate and wholesale and retail trade industry. 3. Domestic tourism in China accounts for 80% of the
development of tourism industry, while international tourism only accounts for 20% , the non-basic consumption of
domestic tourism accounts for relatively low ratio and need to increase.

Key words: input and output; tourism consumption; economic growth; contribution ratio



